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Williams Munck provide a personalised and highly Williams Munck was founded in 1973 by Tim Williams and

professional design, marketing and design management Karen Munck FCSD.

service. This service is based on many years of experience Their clients have included the Alliance & Leicester
working for major companies in the U.K. and Worldwide. Building Society, American Express, Contessa, Dalgety,
The consultancy is based in the south of the U.K. within Deloitte, the European Bank for Reconstruction and
easy reach equally of Central London and London’s two Development, Golden Wonder, Homepride, La Senza,
main infernational airports at Heathrow and Gatwick. Makro, Nestlé, Ryman, Securicor, Standard Brands,
The studio, which overlooks the sea, provides complete and Villager and many others both in the U.K. and abroad.

self-contained facilities for all aspects of design and the
preparation of digital artwork for reproduction.

© 2012 Williams Munck Design & Marketing Limited
24 Beach Road, Shoreham by Sea, Sussex BN43 5LJ
Telephone; 01273 454913, Fax; 01273 465414
Website; www.williamsmunck.co.uk

E-mail; mail@williamsmunck.co.uk
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RYMAN

Over the past fifteen years we have built the Ryman
own-label range of products into a key part of their

retail product offering. Our initial brief was to strengthen
the Ryman identity for use on packaging and then to
manage its implementation throughout the store. We have
also carried out numerous point-of-sale improvements
and work regularly with their display team on product
presentation and merchandising issues.
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FUEL EXPRESS

For the past five years we have been overhauling
the brand identity and packaging for Fuel Express, a
consortium of independent solid fuel retailers.
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GOLDEN WONDER CRISPS

rrrrrrrrrrrrrr
lllllllllllllllllllllllll

.\ Ready Salte R §0]de
% olden ) onde

“wonder, ,

NEDEMA - HOLLAND




AMERICAN EXPRESS CARDMEMBER SERVICES
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LIMELITE

We refined and modified the entire Limelite range

to improve shelf impact and sales appeal as well as
introducing new products info the range. The range has
also been launched in Denmark in a Danish language

version and a range of new special promotional packs was
created for the United Kingdom.
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MAXIFLUSH

Maxiflush Deep Clean and Active Mousse were the first in a Maxiflush Big Bleach Block and Big Blue Block were the
series of new products launched under the Maxiflush brand next stage in the modernisation and development of the
with packaging and product positioning designed and Maxiflush brand.

developed by Williams Munck.
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SUNNY JIM

Sunny Jim is the fighting brand of Standard Brands in
a number of key markets. Sunny Jim Singles in the first
Brand extension info a new product variety.

Drummer has been introduced into the Danish market as a
low cost alternative to Zip. The design uses the traditional
Drummer Boy symbol but is new in every other important
respect.

SQEZY

Sqezy dishwasher tablets is the first line extension under
the Sqezy name, one of Britain’s best-loved washing-up
liquid brands. The Brand logotype has been strengthened
and made more dynamic but the key visual properties of
the existing brand have been retained.
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COUNTRYWIDE STORES

We have carried out a study and report info the branding
and naming strategy for this up-and-coming chain of
rural retailers and our recommendations are being
implemented during the roll-out of new stores. This
strategic study included the optimisation of the company
name and logo and the development of a range of own-
label products for the country, rural and agricultural retail
market.
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STANDARD BRANDS

Standard Brands is a new company established in 2001

as the owner of the Zip brand and its production and
distribution worldwide. Qur first task was the creation of a
Corporate Identity for the new company which would form
the foundation for the future growth and development of
the company.
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ZIP FIRELIGHTERS WORLDWIDE

Williams Munck were given sole responsibility for the
development of the ZIP brand worldwide. The first priority
was the establishment of visual property standards
together with a clear product and brand architecture

so that the brand message and the product positioning
was the same all over the world. This work ensured that
whenever new products were introduced they fitted within
an agreed structure ensuring maximum brand impact and
consistency of message.

These examples which represent a small selection of the
product range show the way in which a consistent approach
has been adopted worldwide.

Far left; the UK range, left; the republic of Ireland range,
below; Switzerland, top right; Germany, bottom right; the
same product as sold in Denmark. Note the use of a coal
fire for the German market but a wood fire for the Danish
market.
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SGFA - SOCIETY OF GRAPHIC FINE ART

Standardisation of all publicity material, exhibition posters

and price lists, quarterly bulletin and administrative

material.

89TH ANNUAL
OPEN EXHIBITIO!

ATTHE MENIER GALLERY, 51 SOUTHWARK STREET, LONDON SE11
MONDAY 47H OCTOBER - SATURDAY 16TH OCTOBER 2010, 10.00 0 18.0

DRAWING SOC

SOCPg MENIER GALLERY

GRAPH

FINCARD

=

‘OPENING AT12.30 ON FIRST DAY, CLOSED SUNDAY 10TH OCTOBER,

CLOSING AT 16.00 ON FINAL DAY.
90th Annual Open Exhibition

ADMISSION IS FREE AT ALL TIWES
of original drawings, prints and paintings

51 Southwark Street, London SE1 1RU
3-15 October 2011

www.sgfa.org.uk

THE OPTIONAL THEME THIS YEAR IS

THEFRO.

ATIONS BY MEMBERS DURING THE COURSE OF THE BXHIBTION AS
PART OF ‘THE BIG DRAW’ NATIONAL DRAWING EVENT
R WEBSITE Www.sgfa.org.uk OR TELEPHONE 020 86550221
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“This wil be the last Bulletin before our
86th Annual Open Exhibiion and the
SGFA Council urge all Members to
spread the ward regarding the event
Whilst your Council do al they can to
promate the exhibition, it really is up 1o
ALL Members (and in their interests) to

back this up by any means possible - oduce
local publicity and press reports, contact fhe
with interested parties, sending out d
invitations together with volunteering to t
help with stewarding and many other pdin
tasks at exhibition time — please don't T:fn
leave it all to Coundl Members or e
assume it will be done. history
A5 you know, the exhibition wil be draving,
opened on Tuesday 11th September by role in
International artist Gerald Scarfe (work reers of
commitments permiting), so please
make people aware of this as wel
oger
Roger Lewis, President who
e
e as
eling
r artwork
uld
how to

wwwsgfa.org.uk
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THE DRAWING SOCIE

I the aftermath of our celebration of drawing at the &5th Ann|
works and our trbute to SirFrank Brangwyn, tis now forward
Coundi will be busy discussing a number of important issues
which is the subject of finance as costs rise for Gallery hire ev
Whilt we hope to have another Members-only exhibiton in af
also encouraging Members to consider running much smaler
the SGFA banner wherever they live

(there were two this year). They have merit

in that Members are well known in their

own localty and the Society could, amongst

other support, advertse their event free on

the websit. Let a Coundil member know
how we could assist. t also helps to
publicise the SGFA.

Your Council work very hard on your behalf,
please support them by attending the AGM
on January 27th 2007 at the Conway Hall,
Holbom, Landon where | am pleased to
announce that Dr Libby Homer, author,
curator and expert on Brangwyn, will give a
talk on his lfe and work (12am refresh-
ments, 12.30 Libby Homer, 115 AGM). So
please come and air your views, meet Libby
and fellow Members over a glass of wine:
and hear what's cooking in YOUR Society.

*Roger Lewis, President’
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The President's Drowing Day held at the Cinque
Port town of Rye in July was a great success.
We had a good number of Members and
Non-members and fiends, some coming from
a5 far a5 Warwick and Samerset, some staying
ver the whole weekend, What struck e was
the immediate and easy sense of communiy.
amongst 2 diverse group with the common
enjoyment of experiencing and drawing a new
and interesting location. It was a special day in
all senses and | hope we can take the format to
other interesting outofthe-way places, s the
Presidents Drawing Day need not be confined
to Rye

ETY

There were changes in the Coundil
amangements in June. For personal and work B

commitment reasons | have stepped bock flom

day-to-day unning of the Sociey. Vice-President

30 Hall hzs stepped up to-chair operations,

aided by an enthusiastc Council sub-group. a—i-

We intend that greater sharing of respansivilties, particulaly the growing areas of T and
Maketing willdevelop a stionger and e responsive Sodety. The Council has approved
for me to continue as your elected President in a non-executive ole, and | can report that
the Counl thet represents your inerests is in good shape and focused on delivering an
exciting Open Exhibiion. As usual, we will eeview all ariangements t the Annual General

Mecting in February.

thave received many amazing and delightful Open Exhibitian entries from you and | look.
forward to seeing as many of you as possible at the evening reception on Thursday &

October, when fred Cuming RA wil be presenting the prizes. | was inspired to see Fred's
painting “Sky Graffit” (our theme) recently in the Rye Gallery here.

1am always delighted to hear from you Wil contact@wiltaylorartcom
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C21 BUSINESS SOLUTIONS

(21 Business Solutions is a new network and computer systems
consultancy offering technical consultancy for enterprise

scale client server business systems. Our task was to create a
corporate identifier which was appropriate to their business
sector and target client profile.

01000 T m
0100/

Solutions

Technical consultancy for
enterprise scale client server
business systems.

01000T7 IO

0190/
010001

Business
Solutions

EXPRESS CLEANING SUPPLIES

Express Cleaning Supplies is a relatively young company with

a highly imaginative approach to marketing. Their use of the
internet together with energetic and dynamic marketing has
grown their company into a market leading force in a relatively
short time. The corporate identifier developed by us for Express
Cleaning Supplies expresses and reinforces that dynamism.

EXPRESS
» Mike Boxall CLEANING SUPPLIES
Unt 14,190 Mvers Gormns

with compliments

sy Prockcts Mopping Equipment
» Cposatie Workvesr > Refuse Sacks

EXPRESS

CLEANING SUPPLIES



ST. MARTIN’S, STAMFORD

We have had great pleasure in designing an emblem for

the parish churches of St Martin and St Mary in Stamford,
Lincolnshire.

The new design is being used on the new notice board,
stationery and on other material in and around the church. It
will also appear on a number of new publications during the
year. The design depicts the legend of Saint Martin who divided
his own cloak to clothe a naked beggar.

PARISH CHURCH OF SAINT MARTIN,
STAMFORD BARON

STMARTINS
EAcH S q

SUNG EUCHARIST 9.30AM

THIS CHURCH IS OPEN DAILY FROM 9.30AM TO 4PM
THERE IS A CUCHARIST AT SAINT MARY’S CHURCH
EACH SUNDAY AT 1AM

RECTOR: MICHAEL THOMPSON
01780 751233
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VILLAGER STOVES

We have created a new brand and corporate identifier for
the company which manufactures Villager stoves and solid
fuel fires. We have optimised the design of their publicity
and created a range of supporting products to reinforce the
‘Villager way of life’ positioning.

= . will last up to |
4 hours '
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Wood, Multi-fuel & Gas Stove Range
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LANCING MARINE
A coordinated marketing and design project including

corporate identifier, brochure and pricelist design, integrated [d”(’i”g ﬂ/tll’illé

website design and promotional CDROM for free distribution
with the leading trade magazine for the boating industry.

Welcome to Lancing Marine, the boat bullder's source of
engines and marinising parts. We carry Europe's biggest
[dﬂd”gMdﬂ”e stock of marinising parts enabling us to supply everything
from minor components to the supply of a complete kit of
parts to mechanically fit out a yacht or motor cruiser.

= Parts pictures
) Databook

v PRICEBOOK

Data Book V .
O Diesel, Vetus: page 3 [ﬂ”a”.q‘ ﬁ/'
S Marine

= Control and steering systems: o The Boat Builder's Guide
page 4 :v & to Engines "

0O Trim tabs: page 4 : kit and Marinising |9 s

o Power take-offs, Pumps and 2 gl  and Everything ol
Calorifiers: page 4 s TR e z

n Electrical and installation parts:
page 5
Water intake and Exhaust

a
systems: page 5

» Gearboxes

O Sterngear: page 8

0O Propellers: page 9

n Sterndrive, Surface Drives and
Water Jets: page 10

) Diesel marinising
» Repair parts NEW - Click on a cover Image to tum the pages of the Databook/Pricebook

= Engineering services and on screen.
Adaptations: page 19

. Diesel, Ford, New Holland and
Fiat: page 2

5 " Lancing Marine are suppliers of new Ford, Euro & New Holland diesel engines, marinised to the highest
o ;'::Iﬁmu,'b".’:k."d Pacianac possible standards using Bowman, Jabsco and locally made components -~ ara aunoliers of Vetus
o page marinised engines in the smaller horsepower ranges. A full range of ins! B
a D load i k instrumentation, harnesses, alternative alternators and starters, llam,;
2012 systems, transmission, couplings, controls, steering equipment, bilge pum:

R V/)77774 bLook 7V
(778K

» About Lancing Marine l‘ ZO]O_P’II'%
® Finding Lancing Marine (l [ ] 2

= Bargains page \ ld”fl”g Ma’liﬂe
= Request technical Information oat Builder's Guide to

[ 4
= Request price and data books
= Company information HoY

arinising

The Discount Price Book
for Engines

and Marinising

and Everything

tingBusiness
ey, Wor"' £
(’[{lf?”fp 50
TOpelie,
The Laricirig worth £50 Pler Compygg,
Marirze Propeller Computer

CDROM also includes Data B(”’k-[’,': ‘—D
2010Prices \ [ gractig &
Lancing & Marine

»

m"’” € The Boat Builder's Guide to _-’ri/f//-',-,; -
Engines 7irrg o
and Marinlsing | S — =
and Everything. e Ze



:::-100 100 HP at 2800 RPM
150 - 150 HP
bt ol at 2800 RPM
base engine by
manufacturers .".I': ' e
giving worldwide parts

N67-280 - 280 HP at 2800 RPM
N60-400E - 370 HP at 3000 RPM
N67-450E - 420 HP a! 3000 RPM

m by Lancing Marine’, based upon a proven

e engine by one of the ¥ World's leading engine
manuf.cmm For UK pleasure boat use only.

d upon a proven

ading engine

""“"'ﬂ "y undng Marine
abi

Ergre scsicaions mo
Specicator
Speicaons e St 0 change WAt noics and e . for ;:im:evlr\g
oot e Laning Mt Price Bk o Compi i
ot Lahong Marn Prcs Book o Compltesataion ki Lancing Maine resorve the righ ol
Lancing Marine resorve the night t alter speciications without notice.

1y 95 mproments r
1o A2 CAng i rsn s

stalation kit
' to ater specifications without notioe

Rel
St ai purgo el pump, umaicof mar manuctrers, extensively onE. fter and ol char
L

Fuel system Reliability Serviceabili Engine . e s\veng\h rugged
sk corre st T 71Uy g g P oo s eonngs,
e fom 2 parercolorton e, Lng e and o il parent

n “"B‘ s fuel and timing ret
of malor manufactres. Inspired inténals 600 hours picasusg). Soif ;usw oo wcess g e automotive, industrial and. o
fom s oot e ey ro g oy 10 rve el W\ﬁmm excellont cold starting. S oy il d e e b
‘worldwide proven. altemator and fresh water pump for improve vou M,sm starts oy ter pump for
Compresson rto for aserSarts and 450€. o ippage win mimol o oss compression K Teduced whito o 02528 Wi minimal pover logs
S with reduced white and longer bearing Ife. anwwm aring lfe.
e

Optional items
Optional it Addition Orve et uara
I ets conrl
Pows ol ey or et oo Koot coingar o o
wer ake-of pulleyor o ing and dry exhaust i ey
Ecctrone (e njection on & models Keel cooling and iy exnaustn tleu of eat exchanger system S e 1 12t e of heat exchanger systam

0il sump drain pump

Dimensions in mm . Dimensions in mm

N67-280 NGO-400E N67-450E

A 1071 1071 1089 811
8 888 889 gos
c 585 512 s
) 236 236 23
v E 60 49 55

SRR SPRINTER  SPRINTER X 710 ™
oMo RER oo owegROT garoneR o °"a§36 on 321/51;»6:! wes owser  owss 15 sousoyen colt reere
o W o W L ealme  sor  eon . S0 45e0Gi00 SSGIND  E5GHN0 10064000 S0SSGA00 50108400 405000 — N67-150
Standard HPIRPM (Approx)  30/40@3000  50G4000  40/50@3000  160@3800 150/170B1700 230@1700 o T £ £ £ t = = "
INDIRECT COOLING AND MARINISING COMPOENTS £ £ £ £ £ - 269 266 266 260 266 269 266 200
Jabsco water pump, mount and d 269 266 375 253 253 2 526 5691 1160 1262 1357 585 869y a3
05 Manifold/header tank/heat exchanger 447 796 504 139%0ji 485d 611d L MB180 MB220 - - iy PG210 Wi1s0
81180 - 81250 — FH300 FHA00 ne e02)  BT@A)  BT@W)  sTEW) @ 7929 7129
06 Moo oule & wete comecton forexhust s (s0) 89 (2) @ @ ssan@ 6% 9@ 2 ) |en @) @) 19209 1506 ey Jo
07 Hose & connection kit (inlet size, mm). 35(22) 132(22) 3522 773(32)  225/333(32) 381(32) L - e =
08 Heal exchanger mount 291 o o 17 2 22 22 36 & 0
05 Hosecipkt 2 57 B 57 2 2 2 1051 9% 1507 1699 w704 L
IND  Mannising kit using; the above components 844 1254 908 3227 15201628 1877 ¥
tfor use it e-pump, deduct tem 03)
nvwnz:L CONNECTIONS, BELL HOUSING & REAR MOUNT BRAEKEVS. AS. nzqumzn - 04 ha 94 Ll 9 hq a7 407 b
 Enfield or Sonic (a) stemdrive - 294 g 7 419 L) 4409 4031 484bb.
18 for Borg Wamer 71, ZF 25 & 25A, 339w 5751 335 208w B — 2
Paragon PM & Techno 3454 gearbores 5 295 248 ac2 _— =) ad] 08 a11bn
19 for ZF5M-15M, PRM 120/150 & Techno GO gearboxes. 336w 4441 340 -~ = - - - 348 o] — 3981
20 forPRM. 260 gearbox (500 fo 6. s:ww e 336 = = - =
{or RAM. 750 & 1000 (1500 or 8 ) - = = a78 60
OTHER COMPONENTS . 190 235 Sl el =] 288w 210 218
38 Front mount brackets & front & rear mount rubbers. 258 204v. 202 210 340 340 30 e 3 A A9 = 31
39 Sports aircleanerstainr/ntoke assembly as required 3021 31 2: - e = = = 180q 17aq 153
%, Otciomrasenoy w 2mje0f 74 228) w0 mw: nores s romps o P 088011023
@ Exro flexible coupling recuired for Sonic £42 b Brocket ot includes. ¥ e weight pod renmma on 1.8, £158, an 3. 26105294 ot wh Hah 100, it v v,
w Fywhee! 1 g e 75 of o s  housing avadable for 404 15 B facng 358
a Manod ot incuded J Icldes comerson o “Soinon” of e et faqued 1 pecd 001 5% o o o 4040 St £398 e
1 Adttonafrent components may be requied depondnt 1 Moy et manol f sce ety £150. e e acsion 03 | v i o PO, Vet 2 e 13,3
on oign, a  Fitto engine £30. ¥ ncidos i cieancts porate unts. ———
& Roauires ZF/Borg Wamer adapor or 27 25M & 300 £52, 8ol housing ot reqire
Other engines for which partial or complete kits are available:- \w 2400 Diesal, Land Fover 2448 2% BWC 3.4 & 3.8, Bodford 220, 30, 466 & 500, Ford 4D & 60, Morcede V6. vy, t
Ford crossflow and OHC Petrol; Ford V-4 & V-6; Chevrolet & Ford V-8 Petrol; Rover V-8; Jaguar XK & V-12; Perkins 4-154; Mercedes 300D; ¢
e T )|
i on
oree - CIITET
Perkins T6-354 & HT6-354, direct replacement Rubber elbow hose, 22mm bore L 700 & ?120 'series, RM
o O ok Poring4-236, e
Scania DS1L (not as orghal) Rubber elbow hose, 30mm bore Leyland 4 use . 50 witvwithout ol cooler =
Vono TD70 (not as origina) Rubber elbow hose, 32mm bore 08, 4236.86:354 e ciens £100
L

Rubber elbow hose 35mm bore, 270mm long le 7 perkins 4 ELLERS £ o)
R e S o rune s a2
EXHAUST MANIFOLDS & RISERS - PETROL e e e P ABSCO WATER 19 hermostats by-pass type =

Chewrole petrol 8 small block per pair
Chewrole petrol V8 big blook per par

Ford petrol 8 smal block per paic
Risers for above V8's por poir
Ford 1100 -1600 ¥-low, raw water cooling.
Ford 1.6i1re & 2lire OM.C.
Ford Essex V6 per pae
Risers Ford Essox VB, pa, for 2° eaha
Jaguar twin for K120 - 150
Droppers for Jaguar XK120 - 150, par

BRASS B.S.P. H
k5 FOR RoSE I

T
w10
w 1 16 20 2
20 225 28
5 28 32

MERCEDES  MERCEDES

weRGeoes wencepes

2340 L = o =
Rubber elbow hose 45mm bore, 270mm long e 1210 R S s
agy | Rubbercbow bore, 270mm longleg 16 20 i paOARD Rotanion

Rubber lbow hase 50mm bore, 270mm o g Py ) o e
£380 (WAS Ford XLO 1mn & e
f1gg | Fubber Hoso 3734, 3imm bore 18 17935 (hs 21676) - 00 e
17936 2 Rt Ked S
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8.00 - . 130 136mm di@ igot £31 Extra for 2-
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Some of the many
logotype designs by
Williams Munck
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Older work by Williams
Munck between 1973
and 1990



MAKRO UNITED KINGDOM

In 1973, shortly after the launch of the Makro Self Service
Wholesaler concept in the UK, Williams Munck, a then
newly founded design group, was asked to develop a
brand name strategy and packaging concept for Makro's
proposed new own label range of products. The name aro
was chosen to avoid any direct association with the group
but, by using the arrows which were a pervasive signage
element around the stores plus the distinctive Makro letter
style, a positive association was achieved.

An initial launch range of products was followed by ten
years of continuous development during which time
Williams Munck became an integral component in the
company’s marketing toolbox.
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MAKRO NETHERLANDS

Following the success of the UK own label launch Williams
Munck were asked to create a packaging range for Belgium
and subsequently for the Netherlands with a more specifically
HORECA targeting fo reflect the different role played by the
Self Service Wholesaler concept in these countries. Many
consumer oriented products were added to the range as its
success spread throughout all three countries.

The brand is now used by Makro all over the world.
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MAKRO BELGIUM

Following the success of the UK own label launch Williams
Munck were asked to create a packaging range for FH
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Belgium and subsequently for the Netherlands with a | o= R0 = e
more specifically HORECA targeting to reflect the different e W ¥
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CIRCLE K

Circle K convenience stores acquired the Sperrings chain
in 1987 and asked us to rebadge the stores with their
identity. We designed shop fronts, own label packaging,
delivery vehicle liveries and instore publicity throughout
the lifetime of the brand in the UK until its acquisition in
turn by Allders .
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Major projects designed
by Karen Munck and
Tim Williams between
1963 and 1973










